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Why we heed to Reduce stigma of mental

T I k health disorders
a Raise Awareness of the social and

about suicide economic burden

Educate the public of warning signs,
risk/protective factors

Change attitudes

Create a culture of
understanding



Wh d +o TAIK avout suicic
y WE NEC O Ta avout suliCl 6/\

Some messages can
increase risk among
vulnerable individuals,
causing untoward or
counterproductive
effects

Talking about suicide can often
unintentionally propagate negative
stereotypes about people who die
by suicide or the surviving family
members

Propagaie

stereotypes

>afely,

"Suicide Contagion" is a
spike of emulation or
"copy cat" suicides after
a widely publicized
suicide is known
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e Technologies

preve nttheattem pt.com




User-friendly website developed by suicide prevention experts
in partnership with tech companies

Color-coded arrows indicate a variety of good, better and best

policies, procedures and standards for tech companies to
implement

\{ Better equip tech companies to detect and react to suicidal
LAN content posted on the company's platform
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Google/YouTube University of Vienna

o calbee Medical School

Microsoft SAMHSA

Lifeline Twitter Pa I‘l “ e I|s

Wordpress Yahoo

Suicide Awareness Tumblr

Voices of Education
(SAVE) Individual Experts
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. Within the three levels
OW I-l- Orks are Good, Better, and Best solutions
to managing cries for help.

Three levels of response to
suicidal ideation or intent cponing s oy for el

Best Practices for Online Technologies 5
If your organization has an online presence (e.g., web site, blog, Twitter, Facebook, YouTube), you or other users could encounter someone: Better
suicidal, You can respond to a cry for help if you have the right resources at your disposal This chart, developed by industry and mental health

experts*, offers three levels of response to suicidal ideation or intent ranging from Basic to Advanced. Choose the options that work best for you. => Best

Good

Basic

@ Help Center: What types of information are available to a user to learn more about suicide? +
Policies: What formal written rules dictate how both you and your users respond to snicidal content? +

Basic

@ Referral: To whom can you refer a suicidal user for help and/or resources? +

Mid-Level

Guidelines: What basic organizational standards dictate how we will respond to suicidal users and reports?

Mid-level

User Reporting: How can users inform us about potential suicide attempters?
@ Partnerships: With whom can we establish relationships to consult on suicide prevention?

@ Contextual Messaging: How can we set up automatic pre-programmed system responses to reports of suicidal content?

@ Education: How can we make our staff more knowledgeable about suicide?

Advanced
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Company X logs on to preventtheattempt.com and determines which
level to implement on their own site (Basic, Mid-level, Advanced)

@ Help Center: What types of information are available to a user to learn more about suicide? +
Policies: What formal written rules dictate how both you and your users respond to suicidal content? +
@ Referral: To whom can you refer a suicidal user for help and/or resources? +

The + symbol expands each listed item for
Good, Better and Best options.
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ny X selects hyperlinks for a color-coded list of best
e examples (pink=good, blue=better, yellow=best)

Mid-Level

+

Guidelines: What basic organizational standards dictate how we will respond to suicidal users and reports?

User Reporting: How can us

Provide option for users to report suicidal remarks/insinuations
Allow users to submit various media (e.g., tweets, status updates, pictures) to report suicidal remarks/insinuations

Design a submission system specifically for suicidal reporting

mpters?

+

@ Partnerships: With w vention?

+ +

Contextual Messaging: How can we set up automatic pre-programmed system responses to reports of suicidal content?

+

@ Education: How can we make our staff more knowledgeable about suicide?
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X implements prevention response(s) appropriate
r platform.

Mid-Level

+

Guidelines: What basic organizational standards dictate how we will respond to suicidal users and reports?

User Reporting:

Provide option for users to report suicidal remarks/insinuations
Allow users to submit various media (e.g., tweets, status updates, pictures) to report sw :idal remarks/insinuations

Design a submission system specifically for suicidal reporting

ial suicide attempters?

+

+

@ Partnerships: With whom can we establish relationships to consult on suicide prevention?

+

Contextual Messaging: How can we set up automatic pre-programmed system responses to reports of suicidal content?

Education: How can we make our staff more knowledgeable about suicide?

+
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acebook

Ei Help Center

T Zonnifer  Home 20+

"
oL How can we help? n

# Desktop Help -« Report Something

How to Report Things

Hom to Report Things

Don't have a Facebook account?
Learn maore about how yiou can report potential abuse on Facebook.

he best way to report abusive content or spam on Facebook is b eport link that

Can report content to us:

Provide option for users to report
suicidal remarks/insinuations

facebook

i Desktop Help

Get Started on Facebook
Manage Your ACcount
Privacy

Sanurity

News Feed

Sharing

Messaging

Cormecting

Pages

Facebock Mcbila

Papuar Features

Repart Something

Safety Tools & Resources
Apps, Games & Payments
Profile & Timeline

Oither Help Canters

Help Community

Designh a submission system

specifically for suicidal reporting

Aliance for Suicide Prevention's Leadsrship ream.

At Facebook, where our mission is to help make the worlkd more open and connected, we are

committed to decreasing suicide globally by connecting people in need with the resources
and people who can help them best. As the place where people share with their reallife
friends, we hawe a unique opportunity to ghse people the tools to respond to calls for help.

The World Health Organization reports that ewvery year almost one million people die from
suicide!. That is tragic. And the impact goes much further—studies show that each

E Jennifer Home Zo-

Facebook Safety

Notes by Facebook Safety
Al Notes

Gat Miotes via RSS
Emibed Poest
Raport

Report Suicidal Content

MDORTANT: B yous encourtenad 2 chract Srest of suss
. H e parson youna womied

Praame provca 2 Bink 10 18 COMRSN youTe TYNG 50 repont S0 W CaN Ivesiigate. To oot 3 BNk 0 e exac

0 repont

orfert ks O SOMROne's wall O IN Mews $ead, Chok o e Casme i was posted inad il

y % LIREL from your Erowser's acdness bar-

-qa/101306TIA1TIETES

Choosa Flles | Mo e chosen

Laam how 10 upioad 3 Soeenshot

English (US;

Allow users to submit various
media (e.g., tweets, status
updates, pictures) to report
suicidal remarks/insinuations

f =ur i mension ks 50

ot you ware
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https://www.facebook.com/help/www/181495968648557?rdrhc
https://www.facebook.com/help/www/181495968648557?rdrhc
https://www.facebook.com/help/contact/305410456169423
https://www.facebook.com/help/contact/305410456169423
https://www.facebook.com/help/contact/305410456169423
https://www.facebook.com/help/contact/305410456169423
https://www.facebook.com/notes/facebook-safety/suicide-prevention-resources-on-facebook/622282704459182
https://www.facebook.com/notes/facebook-safety/suicide-prevention-resources-on-facebook/622282704459182

For Mental Health Promotion
2 Suicide Prevention




\/ Publication establishing tips for individuals and organizations
PAN using social media for prevention-focused communications

Developed by TEAM Up (Tools for Entertainment and Media)- a
V4

project of the Entertainment Industries Council in partnership
with the State of California

\: Recommendations focus on an array of important criteria. Full
LA text publication available online at EIConline.org

Reidenberg 2015. No reproduction or duplication permitted.



Created by the Entertainment Industries
Council (EIC)

F? [T[[’l(.‘ [‘;q Advisors: Dr. Dan Reidenberg (SAVE), Rita
‘ D1 o

(Facebook), Marcellus Alexander
(National Assoc of Broadcasters);
Derrick Hinds (Radio Television Digital

News Assoc).
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SOCIAL MEDIA GUIDELINES FOR
MENTAL HEALTH PROMOTION
AND SUICIDE PREVENTION

How it
Works

FURTHER SOCIAL MEDIA RESOURCES

K et Sipam - Hma b U Sexind E

bttt Iy P ey e Medeusde

Bepersding bn = Cry for Help: Best Practicns o riine Technalogns
httplbwwn preventiieatiom oo

€ Secial Mok ok, Guidelines & Bt Practices
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i

Socil Medis n Practie: A i Sl € Wk
o et Health Services Hipzhe hekd 16 DMH ¢ book 3
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ttbsensporingu icds arglonlie-medid
Tools for Entertainment and Medio
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== omooa 0 iNnaB Each Mind Matier
~ ? To counter stigma and
57 To encourage people to Kncres the Saqgma - Smicke in Provenshle
re secking should dnive beipissi v verisle s
s,
om do you want 10 reach et g
mcemal hesith challenges,

and allies of

apparters
_ e do they spend their time
The Entertasmment Indussries Council’s TEAM Up Sockal Medio Guadeltmes for Mensal >

Health Promotion and Suicide Prevention peovide tips for organizations and individuals
comamunicating about mental health and suicide on social media to reduce g, ncreare
help seeking behavioe and help prevent suicide. Additional recommendations for news and

¥ to carry out a social
be realistic in your

peomoting your pasts?
entertainment professioaals can be found in TEAM Up's Mental Healsh Reporting Style
Guide and other resources at giconline orsheamup. ::i‘:u"rﬂ;‘ pesonsl:
e to be mos effective, —
Tatie of Cantean: 3
“Social Media Strategy (p. 2)
rasegy . e your sudicnce and t ENTERTAINMENT AND MEDIA)
CASlote Camoddinasin = st Friaké g0/} d efficicnt in the future. ertsinmest ladustries Conneil, Lnc.

Comtent Covesierations - Sucie Prevession (5. 3)

E
[ [ * Lompuage and lmages (. 4) LTH m M%7
D D . * Baikling Online Enpapenens . 9) v

* Privacy and Safety Concerss (. 5) Iable somrce.
OoOwWnioa e publiCation at. et s e O .
*_ Addinowal Resowrces (. & umrms generally include BantRILian af Coundy pavern T Kerking 54 Imprane mesre

. well-
known aational nongrofits and academa: joumals. i inia, prindirty o phpaahyark yiar
* M retweeting or sharing 2 knk, look at the eatire content before passing it TR T e ————

along. Assess whether it contains any inaccurate, stigmatizing, of unsafe conlent

{see next section for safety recommendations ). Action
Alliance

Frmmmoon aed Saacue Prevenon

http://www.eiconline.org/teamup/w
p-content/files/teamup-mental-
health-social-media-guidelines.pdf

n: issuc, make that clear in your prodile. Whether you're a mental health advocate
or provider, people like to know with whom ghey re talking.

Saclal interactivas with people living with mental iness are the most effective
way to reduce public stignss. Using social media to matter-of- factly talk bout
your own experience can help online friends and followers gain a better
undesstanding of meaal llness.

Socral P for Mental Healsh P T e—

ication permitted.




Navigate to the Table of Contents at the beginning of the publication. Be sure to
read each section BEFORE creating your message. Double check the
suggestions/recommendations in each section before posting your own message.

Table of Contents
*  Social Media Strategy (p. 2)

*  Content Considerations — Mental Health (p. 2)

*  Content Considerations — Suicide Prevention (p. 3)
* Language and Images (p. 4)

*  Building Online Engagement (p. 4)

*  Privacy and Safety Concerns (p. 3)

*  Addressing Suicide-Related Posts by Others (p. 3)

Additional Resources (p. 6)
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Chat on May 12.

#BreakTheStigma

JOIN US FOR A TWEET CHAT
MAY 12 AT 5PM PT/8PM ET

@CounselingatNU

How do YOU break the stigma around Mental Health?

The Counseling Center at Northwestern University held a Twitter

Included input from 50 suicide
prevention experts and organization in
the Twitter Chat

Overarching message was prevention-
focused and specifically on early-
interventions like counseling and other
help-seeking measures

Tweets leading up to Twitter Chat uses
appropriate graphics and language
surrounding the topics of mental health
and suicide
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Kwetso'ina Numu

........... Timeline About Photos Likes More v

322 people like this Post i

Invite friends to like this Page

<.\ Kwetso'ina Numu

Numu” (People of Life). We —

A MESSAGE DEDICATED TO ALL YOUTH:

"l am Amazing. WE are Amazing. We have dreams.We will not be
https: /Awaw.youtube: com/user/GLSPyramidLake stopped. We can do anything. We are Amazing. Believe in yourself and
all you can accomplish. Together we can change the world.”

Facebook page for the Pyramid Lake Garrett Lee Smith Youth Suicide
Prevention Project: "Kwetso'ina Numu" (People of Life) that is
focused on promoting engagement and bringing messages of
future, hope, and life to the community.

Aligns with goal of broader project

Doesn't normalize suicide or provide unsafe details

Focuses on positive themes like living life well,
connecting with others, and coping with challenges

Follows the "Guide to Choosing and Adapting
Culturally and Linguistically Competent Health
Promotion Materials" and Guidelines for Youth
messaging
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' Robin Williams Remembered By
The Academy With Touching -
Aladdin Photo: "Genie, You're To honor Robin Wilkams, 4

F ree please share the
B O v e« B Nation Suicide
Prevention Lifeline
number; -
1-800-273-8255 =
Your call is free and 4
confidential, and will
be answered by 2

trained counselor
at a local rigss center,
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WOPK for
sful Messaging
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Research-based online resource that outlines four key
x components that should be considered when communicating
publicly on the topic of suicide

.\/‘ The Frame for Successful Messaging is a project of the National
V4

Action Alliance for Suicide Prevention

Recommendations complement those for reporters and are

directed at nonprofits, gov. agencies, researchers, or anyone
speaking publicly on the topic of suicide
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Participants
Madelyn Gould, Columbia University
Anara Guard, Education Development Center, Inc.
Courtney Knowles, JED Foundation and Love Is Louder
Gary Kreps, George Mason University
David Litts, National Action Alliance for Suicide Prevention
Elizabeth Neely, Reingold, Inc.
Kenneth Norton, National Alliance on Mental lliness, New Hampshire
Dan Reidenberg, Suicide Awareness Voices of Education (SAVE)

. Ellyson Stout, Suicide Prevention Resource Center
. Ben Vipond, Reingold, Inc.

Ashley Womble, National Suicide Prevention Lifeline

Eileen Zeller, Substance Abuse and Mental Health Services Administration
Facilitators:

Emily Barocas, National Action Alliance for Suicide Prevention

Linda Langford, Suicide Prevention Resource Center and National Action Alliance
for Suicide Prevention

Nedra Kline Weinreich, Entertainment Industries Council, Inc.
Project Co-Leads:

Jack Benson, Reingold, Inc.

Mark Weber, U.S. Department of Health and Human Services
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How it Works

Positive
Narrative

Guidelines

Action £ National Action Alliance for Suicide Prevention
:ﬂum Framework for Successful Messaging

Central resource for this tool:
suicidepreventionmessaging.org

Four key components make up the
Framework for Successful Messaging:
Strategy, Safety, Positive Narrative, and
Guidelines

Reidenberg 2015. No reproduction or duplication permitted.



Action

Allianc
[For suicioe paevenTIon

What is the Framework?

Overview: Strategy

Principles of Effective
Communications

Key Planning Steps

Tips for Messaging
Strategically

How Strategy Fits Into
the Framework

Resources: Strategy

Action Alliance Framework for Successful Messaging

Strategy Safety Positive Narrative Guidelines Examples

Strategy

The Strategy component of the Framework for Successful Messaging refers to the upfront
thinking and planning that helps messages to succeed. There is no single “best” svicide
prevention message that will work for every messenger, goal, audience, and context. Thinking
strategically helps you to create messages that fit your situation and use limited resources wisely.

Start with strategy. It's tempting to jump directly into writing messages or picking delivery
channels (“we should make posters!") For better results, start by deciding why you're messaging,

who you want to reach, and what you want the audience to do differently after hearing the
message. ra eg y

Strategy Is a way of thinking. No message should be disseminated to the public
without deciding the "why, who, what, and how” of it. Some efforts such as campaigns
are best developed using a strategic planning process. Equally important is day-to-day
strategic thinking about messaging. Routinely asking yourself strategic questions
{what's my goal? who's my audience? what do | want them to do?) will make your all of suicide prevention, project

your communications more focused and effective. Without pausing to reflect, you risk planning is crucial to the
merely adding to the clutter of messages without having any impact¥or worse, creating campaign'’s success.” Chambers
something that has the opposite effect of what you intended. DA et al. (2005).

"Given the safety risks and
complexity inherent in public
messaging campaigns on

Have one

Know your target audience
Use mediums that will likely reach

them

Action §
Alliance

IDE PREVENTION

Action Alliance Framework for Successful Messaging

What is the Framework? Strategy safety Positive Narrative Guidelines Examples

Overview: Safety Safety

The Messaging The Safety (or "safe messaging”) component of the Framework for Successful Messaging focuses
“Don‘ts” on avoiding potentially harmful messaging content. Certain types of messages about suicide can
increase the likelihood that at-risk individuals will consider or attempt suicide themselves. Content

Tips for Messaging that undermines prevention goals is problematic as well.

Safely
What content is unsafe?

The Framework’s Safety recommendations for public messaging are based on research & showing S afet
that certain types of media reports about suicide deaths may spur imitation of suicidal behavior y
among vulnerable individuals (people in despair or already thinking about suicide). Increased risk is

associated with

How Safety Fits Into
the Framework

Resources: Safety

+ Repeated, prominent, or sensational coverage

» Details about suicide method or location
Portraying suicide as a common or acceptable response to adversity
Glamorizing or romanticizing suicide

Presenting simplistic explanations for suicide

Use research-based safety
recommendations

Avoid graphics

Too much detail of suicide or person,
etc.
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Custom Seawch

Action Alliance Framework for Successful Messaging

E FO DE PREVENTION

What is the Framework? Strategy Safety Positive Narrative Guidelines Examples

Overiew: Positive Positive Narrative

Narrative

The Positive Narrative component of the Framework for Successful Messaging is designed
Many Ways to Be to increase how much public messaging is "prometing the positive” about suicide prevention,
Positive including that:

Tips for Conveying a  there are actions that people can take to help prevent suicide

Positive Narrative sk
« prevention works OSI Ive

How Positive Narrative = resilience and recovery are possible

-
Fits Into the ]
Framework » effective programs and services exist, and

» help is available.
Resources: Positive

Narrative
This idea is at the heart of the Action Alliance priority "to change the national narratives around suicide and suicide

prevention to ones that promote hope, connectedness, social support, resilience, treatment and recovery.”

Why promote a Positive Narrative?
Public communications help create stories or "narratives” about suicide and suicide prevention in the public's mind. Too often,
public messaging conveys negative narratives about suicide, for example, that suicide is a common or acceptable response to

Use Messages like:

There are actions that people can take to help
prevent suicide

Prevention works

Resilience and recovery are possible

Effective programs and services exist, and
Help is available

Action Alliance Framework for Successful Messaging

What is the Framework? Strategy Positive Narrative Guidelines Examples

Guidelines

. ) ) In addition to creating suicide prevention messages that are strategic, safe,
Find Guidelines for and contribute to a Positive Narrative about suicide prevention, it is important

specific types of to follow specific guidelines or recommendations that apply to your particular
messages. After planning your Strategy, click on the icon to the left to see
Guidelines related to various goals, populations, channels, topics and other
areas that may relate to your communications plan.

The Guidelines listed here address specific areas—in other words, they'll be useful in developing some kinds of = -
messages but not others. For example, if your plan includes using a video, you can consult the "AAS Criteria for u I e I n e s
Educational Videos on Youth Suicide.” If you are a suicide Loss or attempt survivor planning to tell your story to the

public, you can refer to “Special considerations for telling your own story: Best practices for presentations by suicide loss and suicide attempt survivors.” For
resources related to Strategy, Safety, and Positive Narrative, see those pages.

messaging.

The Guidelines listed here are not meant to be a comprehensive list of messaging resources but offer a few best resources
for key areas. If you can't find the category you are looking for, we have not yet listed a guideline for that area.

Please visit the SPRC online library é.for an extensive collection of suicide prevention resources.

To submit a resource to be considered for inclusion on the Guidelines page or elsewhere on the Framework site, please

Specific guidelines may exist for
your particular message

Be sure to use or follow any
existing guidelines
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After learning the ——————————

four components,
review the key
planning steps to
assist in the
development of
your message:
http://suicidepre
ventionmessagin
g.actionalliancefo
rsuicidepreventio
n.org/strategy/ke
y-planning-steps

Key Planning Steps

Mumerous communications planning meodels exist, each consisting of a similar set of sequential steps. The table below lists
some of the key considerations and decisions at each stage. For step-by-step guidance, see the excellent communications
planning guides listed on the Strategy Resources page. Also see Tips for Messaging Strategically for helpful hints.

L Set the CONTEXT

Assess the current situation as well as your overall mission and goals: What does
the problem look like in your context? What is occurring wersus what should be
ocowrring? How are you working to solve the problem?

2. | WHY message?

Set communication objectives: How can messaging advance your broader mission
and goals? What specific changes do you expect in the audience after they see the
messages!

3. WHO to influence?

What specific avdience(s) do you need to reach with messages to achieve your
objectives? (Mote that sometimes it's more effective to target messages to
another group who can influence the population of interest.)

4, | To DO what?

What concrete, realistic actions do you want your audience to take?

5 | WHAT to say?

What content will increase the likelihood that THIS audience will perform THIS
behavior?

b HOWY to reach them?

What delivery channels best fit your audience and message? What do they
read,/'watch/listen to? How do they get trusted information? What other efforts
are needed to help them change?

7. S0 WHAT?

How will you monitor and assess whether your messages worked?
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— JOIN THE MOVEMENTY
4 -==LOVE 1S x Aw
\’,\ =-222 OUDER T D

A PROJECT OF THE JED FOUNDATION

THE MOVEMENT JOIN EXPRESS ACT NOW STORE DONATE RESOURCES

, HLOVEISLOUDERBLOG

‘ 15 t #lo louder when you express it
w (t-shirt contest)

\\ -

b ,1 #loveislouder than depression

MORE ENTRIES »

' #PitchPerfect2 Omaze Campaign!

1 Strategy

Aligns with broader goal of preventing suicide among
college students; identified and researched audience;
gave clear direction on how to take action includes
the Social Media Guidelines by EIC

2 Safety

The movement focuses on positive messaging and
avoids violating the safety guidelines; put a protocol
in place to respond to upset or alarming posts on the
site

3 Positive Narrative

Highlights that prevention and coping and recovery
are possible; emphasizes the importance of sharing
stories of hope

4 Guidelines

Relevant guideline includes the Social Media
Guidelines by EIC

Reidenberg 2015. No reproduction or duplication permitted.



gnaations for
I'ting on suicide

reportingonsuicide.org



y; Research-based two page document containing
,\. recommendations on safer methods for journalists to report
suicide.

Developed by leading sp experts in collaboration with Itn'l
\{ suicide prevention and public health organizations, schools of
4 journalism, media organizations, key journalists, and Internet
safety experts

q\/‘ Purpose is to change the way journalists report on suicide and
AN mitigate untoward effects of repetitive media coverage

Reidenberg 2015. No reproduction or duplication permitted.



Partners Team Project
American Association of Suicidology Dan Reidenberg- SAVE
American Foundation for Suicide Prevention Wylie Tene- AFSP
Canterbury Suicide Project - University of Otago, Christchurch, Maddy Gould- Columbia
New Zealand Ken Norton- NAMI NH
Annenberg Public Policy Center Dan Romer- Annenberg
Columbia University Department of Psychiatry Eileen Zeller- SAMHSA
ConnectSafely.org

International Association for Suicide Prevention Task Force on

Media & Suicide

Medical University of Vienna

National Alliance on Mental lliness - NH

National Institute of Mental Health

National Suicide Prevention Lifeline

New York State Psychiatric Institute

Poynter Institute

Substance Abuse and Mental Health Services Administration

(SAMHSA)

Suicide Awareness Voices of Education

Suicide Prevention Resource Center

The Centers for Disease Control and Prevention (CDC)

UCLA School of Public Health, Community Health Science

University of Melbourne
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e reporting on suicide o
o W I Recommendations Suicide Warning Signs Find an Expert Research

e Veterans Crisis Line

Recommendations for 800-273-8255 Press 1 Advanced Training
RECOMMENDATIONS FOR  |Rype (G Reporting on Suicide Votorans Crisia Line connects Votorans in e e
B MG G RS tnc Xiends win advance reporters’ understanding on
== Suicid publi h issue. Media and online coverage of suicide i Sirtic Danstieas 6 Woiathe
« B . oo responsible coverage of mental health
R COVERING SUICIDE should be informed by using best practices. Some suicide deaths may be s raoaieds fonih s contdec
respond ag Sontia - s
newsworthy. However, the way media cover suicide can influence behavior R o o S
negatively by contributing to contagion or positively by encouraging
help-seeking. More Information
i g IR e e
ceendl.. — | = Download in English See Other Languages

or explore below

Explore the Recommendations

br Partners

Important Points ; s Avoid Misinformation y Suicide Project - University of LA { Put
Do's and Don'ts : SR RO
for Covering Suicide and Offer Hope hristchurch, New Z Hoalth Service

Suggestions for Online Media
Message Boards, Bloggers &
Citizen Journalists

What to Dc
Exhibits

f Someone You Know ationa ation for Suicide SR A il
ning Signs of Suicide o Task F o Mocia & g

Warning Signs of Suicide

Developed By Leading Experts )

Access the S/\VE. e
Recommendations online at: %

reportingonsuicide.org e ik

rnet Safety Organizations

SUICIDE

ning Signs

Examplos

Find an Expert
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siep 1

Follow the rec
language pro
the most com
reporters make
reporting on the
suicide

INSTEAD OF THIS: ¢ ;}?

Big or sensationalistic headlines, or prominant
placement (e.g.. “Kurt Cobain Used Shotgun to
Commit Suicide").

Including photos/videos of the loecation or method of
death, grieving family, friends, memorials or funerals.

+ Describing recent suicides as an “epidemic, "
“skyrocketing,” or other strong terms.

Deseribing a suicide as inexplicable or
“without warning.”

“John Doe left a suicide note saying...".
Investigating and reporting on suicide similar
to reporting on crimes.

Quoting/interviewing police or first responders
about the causes of suicide.

Referring to suicide as “successful,” "unsuccessful”
or a “failed attempt.”

Reidenberg 2015. No reproduction or duplication permitted.

DO THIS:

Inform the audience without sensationalizing
the suicide and minimize prominence {e.q.,
“Kurt Cobain Dead at 27").

Use school/waoark or family phota; include hotline
logo or local crisis phone numbers.

= Carefully investigate the most recent CDC data and
use non-sensational words like “rise” or “higher”

Most, but not all, people whao die by suicide exhibit
warning signs. Incluede the “Warning Signs" and “What
to Da” sidebar (from p. 2) in your article if possible.

“A note from the deceased was found and is being
reviewed by the medical examiner.”

= Report on suicide as a public health issue.

* Seek advice from suicide prevention experts.

Describe as “died by suicide” or “completed”
or “killed him/herself"




WARNING SIGNS OF SUICIDE

Talking about wanting to die
Looking for a way to kill oneself

WHAT TO DO
. . Talking about feeling hopeless or If someone you know exhibits

InCIUde the Wa rn|ng SlgnS having no purpose warning signs of suicide:
Of su |C|de What to d 0O |f Talking about feeling trapped or Do not leave the person alone

! in unbearable pain Remove any firearms, alcohol,
someone yOU knOW Talking about being a burden drugs or sharp objects that could

o . . A to others be used in a suicide attempt

exhibits the warnin g sIgns, R R O Call the U.S. National Suicide Prevention

Lifeline at 800-273-TALK (8255)

and the |_|fe||ne phone Acting anxious, agitated or recklessly

. Sleeping too little or too much Take the person to an emergenc
number to emphaS|Ze to Withdrawing or feeling isol{ll I g | = NAT|DNAL SUICIDE
readers that help is

shistsbanikls PREVENTION LIFELINE
seeking revenge
ava ||a ble Displaying extreme mood s EGU'E?S'TALH {5255]
The more of these signs a persJINENINNICITTINNSFTINNEN  MaTIONAL
the greater the risk. Warning s /NN L_r;” urm‘l;e
associated with suicide but ma ial . N
be what causes a suicide. SAIICACAL parsons of
thase around them F H E 'u E HT ||:| H
wilth support, LIFEI.IHE

I"fur'r1dllur| and 1=B00=2T3=-TALK [B255)

local resources. | suicidepreventonléeline.org |
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siep 3

Review further instructions
on how to avoid
misinformation and offer
hope and suggestions for
online media and citizen
journalists

AVOID MISINFORMATION AND OFFER HOPE

Suicide is complex. There are almost always multiple causes,
including psychiatric illnesses, that may not have been
recognized or treated. However, these illnesses are treatable.
Refer to research findings that mental disorders and/or
substance abuse have been found in 90% of people who

have died by suicide.

Avoid reporting that |
single event, such as .
Reporting like this lea
and misleading unde:

Consider quoting a st
and treatments. Avoit
sensationalistic conte

Use your story to infc

suicide, its warning si
treatment advances.

Add statement(s) akx
available, stories of tt
crisis and resources fi
Include up-to-date lo
readers/viewers can |
advice that promotes

=

SUGGESTIONS FOR ONLINE MEDIA, MESSAGE
BOARDS, BLOGGERS & CITIZEN JOURNALISTS

«  Bloggers, citizen journalists and public commentators can
help reduce risk of contagion with posts or links to treatment
services, warning signs and suicide hotlines.

* Include stories of hope and recovery, information on how
to overcome suicidal thinking and increase coping =kills.

«  The potential for online reports, photos/videos and stories
to go viral makes it vital that online coverage of suicide
follow site or industry safety recommendations.

«  Social networking sites often become memorials to the
deceased and should be monitored for hurtful comments
and for statements that others are considering suicide.
Message board guidelines, policies and procedures could
support removal of inappropriate and/or insensitive posts.

Reidenberg 2015. No reproduction or duplication permitted.



usnews| HEALTH

Rl Temtds Docors Ml by NesegMome Doz Mainl

When Service Members Need Mental
Health Help
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Title //\
-Avoided using suicide in title //
Language /:
-Rates have been rising, did not sensationalize it by
saying epidemic; used “took his life” in the Graham’s
story

Data

-Used credible source (Dept of Defense Suicide Event
report), did not glamorize or over-state, and clearly
set out what is known

Action oriented

-here’s what the Dept of Defense has done including
places to call, text, chat, get referrals

Personal but real, not sensationalized

-Graham’s story includes loss of son to bomb and loss
of son to suicide.

Ends positive and provides hope

-Today things are really good.
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A Parent’s Guide to Preventing Suicide Title

-Action oriented, positive, hopeful
Language appropriate
-“Took his own life”
Realistic/relatable
-“As parents, we think “My son will never do
that.”
Balanced
-Positive attributes and parents noticed a
change in behavior, there were signs
Includes what to do
et o S Com i s o s e Bt e T s -Be on the lookout for behavioral changes,
rﬁ‘ st s o i ey e i o parentts should educate themselves, don’t

R hide from the issue, take things seriously
R IunEn.,  Reputable source

-CDC for data on cultural groups

Included resources
-warning signs, advice for parents and
s ey lp o btk ik e resources sections

ATLANTA. Ga. ~ Brandon Lavier was popular m schodl, healthy, cheerful, goodaatured, got good

Derage

a . 42 - - . d
Y, TAN00R § SRS M A A Lamacho s e 500, M0 w0 e

graduated hoh school thes yewr. They are sall Tywng % urderstand aby the young man made 2
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SAVE certilie

savecertified.org




\/ Research-informed certification program for suicide-prevention
[AN focused, public communications

~\/‘ Conceived and developed by SAVE (Suicide Awareness Voices of
P4 Education)

y; Recognizes and distinguishes messages that meet or exceed a
/\e set of rigorous criteria and review from a panel of leading
suicide prevention and media experts




SAVE Certified received input during the
development process of the certification
program from an array of national and

Fa [T[[IG[Tg international experts and stakeholders in

the suicide prevention and media fields and
has garnered support from agencies like
SAMHSA and the Department of Defense
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IN A CRISIS? CALL 1.800.273.8255

savecertified.org AV ot e i o
online tool and application system o0

Prevent Suicide.

Message Responsibly.

Certify the safety of your suicide
prevention message today.

1 PAGE OR LESS . MAXIMUM 5 PAGES . MAXIMUM 10 PAGES . EXCEED ”f‘ i } Get Certified

s | @ | |0 2 ] |

Poster, wallet card, flyer, Brochure, booklet, guide, Brochure, booklet, guide, Full leng

informational handout, short story, newsletter, public short story, newsletter, public report, s

infographic, or any other presentation, newspaper, presentation, newspaper, exceedir

single-page document magazine article, or any magazine article, or any - - a1 1 g \
document between 1-5 pages document between 5-10 pages

AUDIO OR

MAXIMUM 2 MINUTES . MAXIMUM 5 MINUTES . MAXIMUM 10 MINUTES .m

Al A H 1 1 A =
VISUAL About SAVE What is Safe Messaging? Where to Start
oo
Radio adv ™ adv PSA radio ad, Radio adv v ad' PSA radio ad, Radio ad, v ad' PSA radio ad' Full lenE SAVE engages the pudik in suicide prevention Messaging abous suicide =t always easy. Have a strategy. Review your content. Use best
PSA TV a‘_j' newscas_t' or@ny PSA TV ad, n_ewscas_t' or-any PSA TV a(_j' n_ewscas_t' or-any full _len_g through the study of meszaging on sulcide, Messengers want ta avoid harmiul messaging by practice and established guideines. These are all
other audio/video clip less than other audio/video clip between other audio/video clip between audio/vic S
. . Cevelopment and desemination of messaging adopring safe messaging best practices, Fing out extremely important when crafting your public
2 minutes 2-5 minutes 5-10 minutes exceedir
campalgns, and providing training and technical how you can become a champion of safe messaging message about suicide. Learn more about the
assistance to those interested in developing high about suicide and suicide prevention. certification process and how to get your message

quairy, safe meszages appraved by leading experts in the fleid
UNDER 2,600 CHARACTERS | | 2,600-5,200 CHARACTERS | | 5,200-10,000 CHARACTERS | | EXCEED ’

e g[f. T ntoaresh i i = POF. funde Only)' o ik o PO, fundn Only). ol
media post, PDF, infographic, news article, PDF, fundraising news article, PDF, fundraising blog po!

news article, fundraising page, page, blog post or any other page, blog post or any other content
image, blog post, or any other online content between 2,600- online content between 5,200- online ¢
online content under 2,600 5,200 characters in length 10,000 characters in length 10,000

ADOUL SAVE Terms of Use Privacy Resources © J074 - SAVE Certfed

characters in length

I N N I N
Hat, T-shirt, mug, pen, X X X H O m e p a ge

magnet, folder, or any other
| promotional item I I I I I I

Material Guide and Pricing
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IM A CRISIS? CALL 1.800.273.8255

t|ﬁf‘_’ About Zafe Messaging Certification P Certification Requiremernts Ciontack 0

Application for Certification

Introduction

The Application for Certification Is designed bo assess the salety of your messaging material. This form along with your messa
In thie fladids of sulcide prevention, media and heslth communication. The application and revies process in no wey daim to e

We strongly Suggest you review the Certification Standards which can be found on wew savecertifisd.org before completing t
bagin, the application must be completed in He artirety ard resporses are final once the submit butban has been pressad. Th
mirtes to complete. The appilcation indudes both sconed and urscored ssctions. Soored sections are marked accordingly th
EEFORE BEGINMIMG:

1. B sure bo resd completely the Terms of Use. You will be asied bo sgree to the Terms of Lise at the end of the application.
2.Please make SUre your messaging material fics inbo one of the categories descrised on the chart pichured below. If your mat
categary, plesse sebact "Cantact Us® to send & descrption of your messsging material. You will receive s personalized appilcat
ou.

Far amy cther questions about this appilcation, plesse click "Cantact Us™ baiow.

Contact Us

IM A CRIZIS? CALL 1.B00.273.8255

Qn Certifie

Application for Certification

Contact Information

Fiease provide the foliowing contact informeatian,

1 am applying s *

Primary Contact

Firae

Hzoma or Work FRaone Numbaer

Call Fhans Humtsar

Online Application

Safe Messaging ~ Certification Process Certification Requiremernts Contact o)

Hema = Applcatien for Cersfication

Lane
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HOW It Works
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Certification and the awarded Safe Seal mark
assure consumers and communicators that

the message complies with best practices and
evidence-informed standards.

May notl be
wha a /}l'end
Sees on the inSide ¢

Be more than a friend - ww.save.org s iies 9

MQ%"W
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1 Best Practices for Online Technologies

Social Media Guidelines For Mental Health Promotion
and Suicide Prevention

. Framework for Successful Messaging

ll Recommendations for Reporting on Suicide

. SAVE Certified




THANK
YOU!

Questions/Comments: dreidenberg@save.org




