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Project Impetus 

- Three suicide deaths in six days within hours of gun 
purchase from a single NH gun shop 

- Gun shop owner, firing range instructor, suicide 
prevention and firearm advocates and public health 
researchers meet to determine if there is an effective 
way to respond 

- Built on previous collaborative work of the  
    NH Firearm Safety Coalition 



Recent-purchase Suicides 

• About one in ten (8%) 
firearm suicides in NH 
are with recent-
purchase guns 

• “Recent purchase” = buying or 
renting firearm within one week 
of suicide (usually within hours) 

• 8% is likely a slight 
underestimate; in two-thirds of 
cases interval between 
acquisition and death was not 
noted 

 
 
 

Source:  Medical examiner reports on all 144 firearm suicides in NH over two-year period 
ending 6/30/09 



Mission 
Enlist gun shop owners in efforts to prevent suicides 
with either recently-purchased firearms or existing 
household firearms 

– Educate gun shop owners about steps to avoid selling a 
firearm to a suicidal customer  

– Educate their customers about making firearms less 
accessible if a friend or family member is suicidal  

– Promote National Suicide Prevention Lifeline to link 
with local crisis centers and other emergency services 

 
 



Project Launch 
• Gun Shop Packets mailed out to “all” independent 

gun shops (63) and firing ranges (2) 
• They included: 

– Cover letter signed by recognized gun advocate 
– Tip Sheet on avoiding sales to suicidal customers 
– 11th Commandment Brochure  
– Suicide Prevention Poster and Lifeline Cards 
– DVD made for firearm retailers by firearm retailers  

 
 
 



Tip Sheet 

Your vigilance could save a life! 
• Signs that a buyer could be suicidal 
• Options for responding to a potentially 

suicidal buyer 
• What else can I do? 







Evaluation Results 

● 60 gun shops visited 
● 48% were using at least one of the items 
● Beliefs about preventability predict material use.  
     - Removing access to lethal means can save a life     
         YES - 69% display vs NO - 41% display 
     - Belief that suicides are planned in advance  
              YES - 45% display vs NO - 86% display 
●  Little negative feedback from customers  
●  Good feedback from gun shop owners 
●  Many states are working on adapting the project 



Conclusions 
• Suicide prevention is a good fit for gun owners 

who can be a powerful ally 
• Most of us are neither strongly pro-gun or 

strongly anti-gun but almost everyone is  
ANTI-SUICIDE 

• Getting across the idea that suicide is (mostly) 
preventable is essential! 

• Work locally to get these messages out 
through gun shops, shooting clubs, firearm 
training, etc.  
 
 
 



Project Dissemination 

• Las Vegas – gun show displays, gun safe raffles 
• Tennessee – visiting gun shops individually 
• Maryland – promoting materials through a 

statewide gun shop owners association 
• New England – exploring including suicide 

prevention in firearm safety training 
• Texas - in process 
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